
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

  

EFFECTIVE 
WEBSITES 
WHAT IS AN EFFECTIVE WEBSITE?  

 Creating an online presence can be a powerful way to grow your church. 

An effective website helps your church reach potential visitors and build 

connections between your existing members.  

This guide can help make your church website aresource that engages 

your members and visitors and makes connections with people when 

you aren’t present.   
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FIRST IMPRESSIONS 
   
POTENTIAL GUESTS WILL VIEW YOUR CHURCH WEBSITE BEFORE DECIDING TO VISIT YOUR 

CHURCH. WHAT STORY DOES YOUR WEBSITE TELL ABOUT YOUR MINISTRY?  

First, carefully consider the audience, design, and structure of your church website.  Your content must 

be relevant to visitors and easy to find. A visually appealing, clean, consistant design that reflects your 

ministry’s identity will help convey your message and give insight about what visitors can expect. Your 

website is a front door to visitors- what does it say about your ministry?  

As we explore what makes an effective website, we’ll look at ways to make your website engaging, 

informative to members, and enticing to potential guests. Best of all, you don’t need an extravagant 

budget to accomplish those goals.   

A GOOD WEBSITE’S FEATURES INCLUDE:  

- Elegant and refined fonts that pair well together 

- A consistent/brand across all pages  

- Well built, responsive design  

- Beautiful, authentic photography  

- Meaningful and engaging, outward focused, content  

- A headline that addresses your church’s mission  

- A clear call to action 

- A team that can maintain and update content  

DEPLOY  

Once the team has a vision 

and purpose defined, a plan is 

in motion and elements of a 

clean new design are on the 

horizon. Now, it’s time to pull 

it all together and start 

creating content. Remember, 

eight of ten readers only read 

the headline copy, the title, 

and, if you lucky, the first 

paragraph.   

PLAN 

A knowledgeable team is as 

important as the content on 

your website. When it comes 

to planning for a new site or  

redesign, your website’s 

success begins with a vision, 

purpose, goals, and 

identifying your audience. A 

good team is pertinent to the 

long-term success and 

effectiveness of your website.  

DESIGN  

Professionalism is part of 

being excellent. Consider 

visual elements and branding 

as you develop a sharp, 

contemporary, and consistent 

look. More than 60% of the 

traffic coming to your church 

website is from a smartphone 

or tablet, so building around 

this is critical. Remember to 

keep it simple!  

EQUIP, ENGAGE, CONNECT, & INFORM 
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PLAN 
 

This step includes lots of observation, 

communication, and research. Start by visiting 

different/various church websites to identify 

examples of standard features and content.  

 

You’ll discover endless possibilities of what to 

include on a website.  As you determine what 

your site will include, don't bite off too much. 

Keep your site simple initially. Categorize your list 

into what’s necessary and what to add later.  

IDENTIFY THE PURPOSE, AUDIENCE, AND 

GOALS. APPOINT A LEADER. IDENTIFY 
INDIVIDUAL TALENTS. DEFINE OBJECTIVES 

AND REVIEW THE RESOURCES ON HAND. 
UNDERSTAND THE METRICS.  

ENGAGE YOUR  

AUDIENCE  

Simply having a church website 

shouldn't be the end goal. You 

need a website that prompts 

people to action. You’ll want to 

view your site from an outside 

perspective.  

WHAT ARE YOUR 

GREATEST RESOURCES? 

 Who is the leader? Can he or 

she make decisions? Do you 

have team members with 

design skills, or do you need to 

outsouce some help? Identify 

what you have and what you 

need to succeed.  

WHAT TO AVOID  

TO STAY EFFECTIVE 

- Too many decision makers  

- Non-technical team members  

- Too many options 

- Complicated menus 

- Ignoring professional advice 

- Expecting overnight results  

 

 

POINT OF CONTACT  

A GOOD LEADER 

 The point of contact or leader 

should guide the team, 

coordinate wtih the designers, 

have the ability to say no, hold 

people responsible, and make 

sure standards are met.  
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DESIGN  
 

Simple, clean, consistent, designs are very 

popular. Trends change, so choose a design 

that’s flexible and ideal for future enhancements. 

Being able to change the layout without having 

to redesign your site can save you lots of time 

and money going forward.  

 

We suggest updating your design every three 

years. If your design is outdated or not mobile 

friendly, consider making changes sooner.  

 

 

WHAT IS THE IMPORTANCE OF A GREAT SITE DESIGN? THIS ELEMENT CAN SIGNIFICANTLY 

HELP YOUR CHURCH REACH MORE PEOPLE. MANY GUESTS WILL NOT VISIT YOUR CHURCH 
WITHOUT FIRST CHECKING YOUR WEBSITE. 

The majority of Americans own a smartphone and will use it to visit your website. 

Does your website handle this gracefully?  

Factors like Google search engine rankings depend on your website being mobile 

friendly as well. What good is a website if people can’t find it?  

IS YOUR WEBSITE MOBILE FRIENDLY?  

 

COLOR – Use a good color palette 

IMAGES – Use high quality, compressed, images  

MENUS – Simple menus & dropdowns, one level  

LAYOUT- Header & footer, buttons, sliders, icons 

FONTS AND STYLES – Google fonts, headings, CSS 

WIREFRAME – Columns, content areas, banners 

ADVICE & FEEDBACK – Ask for advice, get feedback  

TRENDS – What’s trending, even non-church 

BRANDING – Design matches your ministry 

IMPORTANT DESIGN OPTIONS 

 
The concept of using minimal elements, a strong 

color palette, simple navigation, and simple layout 

is becoming more and more important.  These 

elements let the audience focus on your story and 

content. No more terrible, heavy graphical designs.  

Simple is beautiful and effective!   

 

Scale the design back and focus that engery on 

writing meaningful and engaging content. Break 

away from the boring and basic.  

 

MINIMALISM IS IN 
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DEPLOY 
 

Just having a church website shouldn't be the end goal. An effective website prompts people to action - 

whether that’s visiting a church for the first time, remembering a meeting, or entering an email. The key 

to effective copy is asking members of your audience what they are looking for when they visit your 

website. 

Why do people read non-fiction? To learn and become better.  Help your audience do the same. Many 

online marketing firms encourage writers to give advice, then provide ways to apply that advice.  

 

COPY MATTERS! SET UP CONTENT THAT’S EASY TO MAINTAIN. GET TO THE POINT.  KEEP IN 

MIND, WE NOW DESIGN FOR MOBILE, AND PEOPLE ON THE GO ARE HERE FOR THE DETAILS.  
A BEAUTIFUL DESIGN WITH BAD CONTENT ISN’T EFFECTIVE!  

Let’s identify a few things that potential 

VISITORS may want to know: 

 

PROVIDING RELEVANT CONTENT  

 

Is this church weird, or do normal people go as 

well? 
What do Christians believe? What does your church 

believe?  

Where is your church? How can I contact someone? 

Do you have a Facebook or Twitter account?  

 What are your service times?  Do you offer 

childcare?  

 Which services should I go to? What kinds of music 

do you have?  

 
Let’s identify a few things that current 

MEMBERS may want to know: 

 Who is preaching next Sunday? Is last Sunday’s 

service online?  
When is that youth trip? Where is the registration 

form?   

How can I reach someone about prayer? Is there 

anyone that can help me?  

 

WHAT IS THE CALL TO ACTION? 

The call to action is important- it’s what 

you want people to do. We often write in a 

way that assumes people will figure out 

what to do next, and that’s not always 

true. If you have an upcoming event, what 

do you want people to do? Sign up? Tell 

their friends? Bring something? The call to 

action is what you want or expect the 

audience to do next.  

 

HOW TO WRITE ENGAGING CONTENT  

Write about the benefits, not the features. 

Step back and write for the audience and 

what they will receive. Don’t write about 

the 28 different ministries- instead talk 

about how everyone has a purpose and 

how they will fit in. Features go in the body 

content, benefits go in the heading.  

 

WHAT THEY WANT  

What church staff think should on the 

website and what the person in the pew 

wants to see are sometimes very different. 

 

TIPS FOR EFFECTIVE CONTENT 
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ADDITIONAL RESOURCES  

 

A GREAT WEBSITE 
COMES FROM A 
GREAT PLAN!  

Find additional tools and resources 

discussed during this class online - 

extendplatform.com/conference 

 
 

ASSESSMENT  
 
 Are there more than 5-7 menus items in 

your main menu? 

 Are your church address and service times 

easy to find? 

 Is your site mobile friendly?  

 Do you know what your most visited pages 

are?  

 Does your site have a main heading that 

describes your church in less than 5 words? 

 Does VBS 2016 come up when someone 

searches for VBS? 

 Do I have to call someone for more details?  

 Is there a map or directions?  

 Do you use stock images or clip art? 

 Can I tell what I should wear when I visit 

your church? 

 Does your site contain “churchy” words or 

jargon?  

 Do the colors match your logo and brand? 

 Are your fonts easy to read?  

 Do you have pages with one or two lines on 

them?  

 Is your website first-time visitor friendly? 

 Do you have flash on your website?  

 Can I find your social media pages? 

 Can I find information about your pastor?  

 

I would love to hear your feedback!  

Want to set up a meeting with us, see a demo, 

review our plans and packages, convert to 

mobile, or just talk about your website?  Give 

me a call!   

Go here to schedule a call 

extendplatform.com/free-consultation 

Follow Me on Twitter 

https://twitter.com/jimmyscottd 

Email Scott Dixon  

scott.dixon@acstechnologies.com 

 

CONNECT WITH ME 

 

http://www.extendplatform.com/conference
http://www.extendplatform.com/free-consultation
https://twitter.com/jimmyscottd
mailto:scott.dixon@acstechnologies.com

