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Learning Goal:  Our students will have conceptual and analytical skills to analyze and solve managerial 
problems. 

Learning Outcome:  Students will demonstrate conceptual and analytical skills to solve 
managerial problems 
 

  
 
 
 
 
 
 

 
Assessment Process 

 
Direct MeasureΥ  wǳōǊƛŎ ŀƴŀƭȅǎƛǎ ƻŦ ǎǘǳŘŜƴǘΩǎ ǊŜǎǇƻƴǎŜ 
 
The second exam in the Capstone course has a response that requires conceptual and analytical skills.  
Each semester a question is selected from the Capstone Course second exam and evaluated with the use 
ƻŦ ŀ ǊǳōǊƛŎΦ ¢Ƙƛǎ Ƙŀǎ ōŜŜƴ ƛƳǇƭŜƳŜƴǘŜŘ ǎƛƴŎŜ Cŀƭƭ ΩлтΦ 

 
Indirect Measure:  Exit Survey  
 
Each semester students enrolled in the Capstone Course are requested to complete a survey. This has 
been impƭŜƳŜƴǘŜŘ ǎƛƴŎŜ Cŀƭƭ ΩлтΦ wŜƭŜǾŀƴǘ ǉǳŜǎǘƛƻƴǎ ǘƻ ǘƘƛǎ Ǝƻŀƭ ƛƴŎƭǳŘŜ ƛƴŘƛŎŀǘƛƻƴ ƻŦ ƛƳǇŀŎǘ ƻŦ Ŏƭŀǎǎ 
requirements for improving analytical and problem solving skills. 
 
 

Inferences/Action 
 
The analyses indicate that our students who correctly answer the problem often provide irrelevant 
information or do not organize the information. Students who do not correctly answer the problem 
seem to not identify the problem correctly.  ¢ƘŜ ǇŜǊŎŜƴǘ ƻŦ ǎǘǳŘŜƴǘǎ ǿƘƻ ŀǊŜ ǇŜǊŦƻǊƳƛƴƎ ŀǘ ǘƘŜ άŜȄŎŜŜŘ 
ŜȄǇŜŎǘŀǘƛƻƴǎέ ƛǎ ƭƻǿΦ The trend continues to be that less than 80% of the students consider their 
analytical skills and problem solving skills to be improved. 
 
The faculty supports the change from MGT 308 to MGT 355 curriculum as a means for enhancing  
conceptual and analytical skills. A major focus of MGT 355 learning opportunities is the ability to read 
problems, select the information required for the problem, then select and apply the equations and 
then interpret the results. 
  

 Encourage faculty to provide more informative feedback and instructions concerning problem 
identification, organization, and evaluation. 

 Encourage Bus 205 to provide more opportunities for student development of the ability to 
think logically and analytically. 

 Encourage faculty to continue integration of experiential learning into the classroom and 
applying for QEP grants. 

Courses which faculty indicate as 
having at least a moderate focus 
on this goal and specific learning 
outcomes relating to this goal 
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 Expand internships opportunities  
 

TƘŜ ŦƻƭƭƻǿƛƴƎ ǊǳōǊƛŎ Ƙŀǎ ōŜŜƴ ǳǎŜŘ ǘƻ ŜǾŀƭǳŀǘŜ ŜŀŎƘ ǎǘǳŘŜƴǘΩǎ ǊŜǎǇƻƴǎŜΦ 
 

 Does Not Meet 
Expectations 

 

Meets 
Expectations 

 

Exceeds 
Expectations 

Problem 
Identification 

Incorrectly identifies 
the problem  

Identifies the 
problem  

Identifies the 
problem as well as 
the implications  

Information 
Acquisition 

Does not acquire 
appropriate info or 
includes irrelevant 

info  

Acquires minimum 
information to 
access problem  

Acquires all relevant 
information  

Information 
Organization 

Fails to correctly 
arrange information  

Correctly organizes 
information to 

utilize in problem  

Correctly organizes 
information into a 
very user friendly 

form  

Proper 
Methodology 

Does not accurately 
follow procedures  

Correctly follows 
procedures of 

chosen 
methodology  

Follows and 
expands correct 

procedures  

Proper 
Evaluation 

Fails to correctly 
answer problem  

Correctly answers 
problem  

Derives a well 
supported 
conclusion  
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Learning Goal:  Our students will be able to effectively communicate orally and in writing. 
 Learning Outcome:  Students will effectively communicate orally and in writing. 

 

 

Assessment Process: Oral Communication 
 
5ƛǊŜŎǘ aŜŀǎǳǊŜΥ wǳōǊƛŎ ŀƴŀƭȅǎƛǎ ƻŦ ǎǘǳŘŜƴǘΩǎ ƻǊŀƭ presentation 
 
Oral presentations videoed in Capstone course. Presentations are typically a team effort. Each student 
participates in the power point presentation. The presentations are at least 20 minutes up to 50 minutes 
ƛƴ ƭŜƴƎǘƘΦ ¢ƘŜ ǇǊŜǎŜƴǘŀǘƛƻƴΩǎ ƎǊŀŘŜ Ƙŀǎ ƛƴŦƭǳŜƴŎe upon the final course grade. A rubric was developed 
ŀƴŘ ǳǎŜŘ ǘƻ ƳŜŀǎǳǊŜ ǘƘŜ ǎǘǳŘŜƴǘΩǎ ŀōƛƭƛǘȅΦ  
  
Indirect Measures:  Exit Survey,  Internship Program Supervisor Survey 

Each semester students enrolled in the Capstone Course are requested to complete a survey. This has 
ōŜŜƴ ƛƳǇƭŜƳŜƴǘŜŘ ǎƛƴŎŜ Cŀƭƭ ΩлтΦ wŜƭŜǾŀƴǘ ǉǳŜǎǘƛƻƴǎ ǘƻ ǘƘƛǎ Ǝƻŀƭ ƛƴŎƭǳŘŜ ƛƴŘƛŎŀǘƛƻƴ ƻŦ ƛƳǇŀŎǘ ƻŦ Ŏƭŀǎǎ 
requirements for improving written and oral communication skills. 
 
Initiated in Spring 2009 information from the supervisor of the intern will be requested. Questions 
ǊŜƭŜǾŀƴǘ ǘƻ ǘƘƛǎ Ǝƻŀƭ ƛƴŎƭǳŘŜ ǘƘŜ ǊŀǘƛƴƎ ƻŦ ǘƘŜ ƛƴǘŜǊƴΩǎ ŀōƛƭƛǘȅ ǘƻ ŎƻƳƳǳƴƛŎŀǘŜ ƻǊŀƭƭȅΦ 
 

Inferences/Actions concerning Oral Communication 

Overall, the trend for the past two years is that 80% students meet expectations concerning oral 

communication The percentage of students who exceed expectations on the various criteria needs to be 

ƛƳǇǊƻǾŜŘΦ  !ƴŘΣ ŜǾŜƴ ŀ ǎƳŀƭƭ ǇŜǊŎŜƴǘ άŘƻŜǎ ƴƻǘ ƳŜŜǘ ŜȄǇŜŎǘŀǘƛƻƴǎέ ƛǎ ƴƻǘ ŀŎŎŜǇǘŀōƭŜΦ  !ǊŜŀǎ ǿƘƛŎƘ ƴŜŜŘ 

to be improved include eye contact, elocution, mannerisms, and the use of notes. 

Exit survey for students enrolled in the Capstone course indicate consistently that more than 80% of the 

students consider their verbal communication skills to have significantly improved due to the BBA 

program. 

Assurance of Learning and the faculty agreed during the December 2008 retreat that communication 

would be a primary focus for the Spring 2009 and Fall 2009.  

 Encourage faculty to require formal oral presentations involving power point in courses where 

appropriate. 

 Continue discussion with Mass Communication concerning additional speech courses for 

business students. 

Courses which faculty 
indicate as having at least 
a moderate  focus on this 
goal and learning goals 
related to this goal 
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150 
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Acct 
202 
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205 
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203 
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204 
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327 

Mkt 
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 Support the marketing faculty in developing a workshop concerning power point development 

and oral presentation skills. The students enrolled in Mkt 331 would be required to attend the 

workshop. The oral communication rubric would be provided to the students. 

Assessment Process: Written Communication 
 

Direct MeasureΥ  wǳōǊƛŎ ŀƴŀƭȅǎƛǎ ƻŦ ǎǘǳŘŜƴǘΩǎ ǿǊƛǘǘŜƴ ǊŜǎǇƻƴǎŜ 

Currently, the direct measure involves the use of responses from the exit survey. Students are requested 
to: 

Please write paragraphs to respond to the following: 
What is the strength of the BBA program?  (In other words what does the BBA 
program do best?) 
Provide recommendations for improving the School of Business. 
 

Indirect Measure: Exit Survey 
 
Each semester students enrolled in the Capstone Course are requested to complete a survey. This has 
ōŜŜƴ ƛƳǇƭŜƳŜƴǘŜŘ ǎƛƴŎŜ Cŀƭƭ ΩлтΦ wŜƭŜǾŀƴǘ ǉǳŜǎǘƛƻƴǎ ǘƻ ǘƘƛǎ Ǝƻŀƭ ƛƴŎƭǳŘŜ ƛƴŘƛŎŀǘƛƻƴ ƻŦ ƛƳǇŀŎǘ ƻŦ class 
requirements for improving written communication skills. 
 
Initiated in Spring 2009 information from the supervisor of the intern will be requested. Questions 
ǊŜƭŜǾŀƴǘ ǘƻ ǘƘƛǎ Ǝƻŀƭ ƛƴŎƭǳŘŜ ǘƘŜ ǊŀǘƛƴƎ ƻŦ ǘƘŜ ƛƴǘŜǊƴΩǎ ŀōƛƭƛǘȅ ŦƻǊ ǿǊƛǘǘŜƴ ŎƻƳƳǳƴƛŎŀǘƛƻƴΦ 
 

Inferences/ Actions 
 

Trend analysis for the past two years is that students meet expectations concerning written 

communication. The percentage of students who exceed expectations is not at the desired level of 90%. 

Exit survey for students enrolled in the Capstone course indicate consistently that 70% of the students 

consider their written communication skills to have significantly improved due to the BBA program.   

A review of the Spring 2009 syllabi of courses indicate that all of the courses require written 

assignments.  

For the FMU General  Education requirement , students are required to take at least 6 hours of 

composition.  Additional required course work does not seem to be reasonable. Areas which need to be 

improved include depth of discussion, clarity, and organization.  

 Encourage faculty to provide feedback of written learning opportunities to students with focus 

upon depth, clarity and organization.   

Discussion is occurring to change the written submission for evaluations. Two other formats have been 
suggested: 

o Using the essay response to the ethic issue. 
o Use the essay responses to the questions on a Capstone exam. 
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Rubric: Written Communications 
 

Criteria Does not meet expectations Meets  
Expectations 

Exceeds  
Expectations 

Clarity The reader has difficulty 
understanding the points being 
made. Irrelevant terms used. 

Writing utilizes terms relevant to 
the subject and concept is readily 
understood by the reader. 

Writing is precise, and effectively 
organized. Examples or details 
are provided to support 
explanation or recommendation 

Organization {ǘǳŘŜƴǘΩǎ ǿǊƛǘƛƴƎ ƭŀŎƪǎ ƭƻƎƛŎŀƭ 
sequence, lack of linkage 
between concepts which causes 
the reader to become confused. 

Student presents information in 
a logical sequence which reader 
can understand and easily follow.  

Student presents information in 
logical and interesting sequence. 
There is a definite flow with the 
student staying focus and linking 
sections/information together. 

Writing Mechanics Frequent grammar errors and/or 
misspellings, frequent use of 
abbreviations and/or slang. 

Less than 2 two grammar errors 
and/or misspellings. 

Free of grammatical errors and 
misspellings. 

Depth of Discussion Few of the issues, 
recommendations and/or 
explanations are supported. 

Most of the issues, 
recommendations and/or 
explanations are relevant and 
are supported. 

All issues, recommendations 
and/or explanations are well 
integrated and relevant and 
supported. 

 

Rubric:  Oral Communication 

 
Criteria Does not meet expectations Meets  

Expectations 
Exceeds  
Expectations 

Organization Student presentation lacks 
logical sequence, student may 
jump around and/or lose focus. 

Student presents information in 
a logical sequence which 
audience can understand and 
easily follow.  

Student presents information in 
logical and interesting sequence. 
There is a definite flow with the 
student staying focus and linking 
sections/information together. 

Graphics/visual aids Student uses no graphics/visual 
aids or the aids are 
unprofessional and/or rarely 
ŎƻƴǘǊƛōǳǘŜ ǘƻ ǘƘŜ ŀǳŘƛŜƴŎŜΩǎ 
understanding. 

Graphics/ visual aids relate to the 
ǎǳōƧŜŎǘΣ ŀƴŘ ŜƴƘŀƴŎŜ ŀǳŘƛŜƴŎŜΩǎ 
understanding.  

Graphics/visual aids are 
professional, imaginative and 
contribution is significant to the 
presentation. 

Eye contact Student has minimum/excessive/ 
no eye contact with the audience 
to the point that the audience is 
distracted. 

Student maintains and manages 
eye contact with total audience 
the majority of the time. 

Student maintains and manages 
eye contact with total audience 
throughout the presentation. 

Elocution Student mumbles; frequently 
uses words or sounds, such as 
άǳƘǎΣέ άƭƛƪŜέΣ άȅƻǳ ƪƴƻǿέΤ ǿƻǊŘǎ 
are mispronounced or word 
choice is poor. 

{ǘǳŘŜƴǘΩǎ ǾƻƛŎŜ ƛǎ Ŝŀǎƛƭȅ 
understood, delivery is mostly 
clear and natural without many 
inappropriate words such as: 
άǳƘǎΣέ άƭƛƪŜέΣ άȅƻǳ ƪƴƻǿέ ƻǊ 
slang. 

{ǘǳŘŜƴǘΩǎ ǾƻƛŎŜ ƛǎ 
understandable to all audience, 
degree of inflection is 
appropriate, use of inappropriate 
ǿƻǊŘǎ ǎǳŎƘ ŀǎ ά ǳƘǎΣέ άƭƛƪŜέΣ άȅƻǳ 
ƪƴƻǿέ ƻǊ ǎƭŀƴƎ ƛǎ ƴƻƴ-existent or 
seldom. 

Mannerisms Student frequently demonstrates 
distracting mannerisms, such as 
bad posture, shifting of feet, 
jingling of coins etc. 

No or minimal distracting 
mannerisms. 

Uses body language effectively 
and naturally to maintain 
ŀǳŘƛŜƴŎŜΩǎ interest. 

Presentation of Information Student must read information 
or appears to be uncomfortable 
with the information 

Student refers to notes or 
presentation material minimally 

Student speaks with minimal or 
no referring to notes  
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Learning Goal:  Our students will utilize creativity in the solving of managerial problems. 
 

 Learning Outcome:  Students will demonstrate the utilization of creativity in the solving of 
managerial problems 

 

 
Assessment Process 

 
5ƛǊŜŎǘ aŜŀǎǳǊŜΥ wǳōǊƛŎ ŀƴŀƭȅǎƛǎ ƻŦ ǎǘǳŘŜƴǘΩǎ ǊŜǎǇƻƴǎŜ 
 
Implemented in the Capstone course is an assignment that request students to provide responses that 
are judged for creativity.  The students are asked to provide as many ideas as possible for an object 
(rubber ban, paper clip). This exercise does not impacǘ ǘƘŜ ǎǘǳŘŜƴǘΩǎ ƎǊŀŘŜΦ Measurement process in the 
/ŀǇǎǘƻƴŜ ŎƻǳǊǎŜ ōŜƎŀƴ ƛƴ Cŀƭƭ ΩлтΦ  
 
Indirect Measure: Exit Survey of students  
 
Each semester students enrolled in the Capstone Course are requested to complete a survey. This has 
been implemented since Cŀƭƭ ΩлтΦ wŜƭŜǾŀƴǘ ǉǳŜǎǘƛƻƴǎ ǘƻ ǘƘƛǎ Ǝƻŀƭ ƛƴŎƭǳŘŜ ƛƴŘƛŎŀǘƛƻƴ ƻŦ ƛƳǇŀŎǘ ƻŦ Ŏƭŀǎǎ 
requirements for improving creativity skills. 
 

Inferences/Action 
 
Data has been collected for three semesters by the direct method. The creativity scores have ranged 
from a low of 40% and a high of 60% of the students being considered as meeting or exceeding 
expectations. The evaluators are not confident in their results because of the wide diversion of scores 
within the judges. The committee is attempting to correct this by better training of judges and possibly a 
new rubric.  
 
The exit surveys for several semesters which is distributed to all students enrolled in the Capstone 
course indicate that about 25% of our students do not consider their skill of creativity as being 
improved. 
 
Dr. Joe Aniello presented a 20-minute discussion of the teaching of creativity during a faculty meeting 
Spring 2008. 
 
The faculty agreed that creativity should be a focus for improvement for Spring 2009 and Fall 2009.   
During the Spring 2009, MIS 327 (a core course) began to require specific assignment which requires 
creativity and conceptual skills.  
 
Dr. Aniello has agreed to develop a workshop for faculty to be presented in Fall 2009 and Fall 2011 
concerning creativity. Dr. Aniello authored: Chapter 10 ς Creativity: The All Purpose Business Tool (And 

Courses which faculty indicate as 
having at least a moderate  focus 
on this goal and learning 
outcomes relating to this goal 

Bus 
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Acct 
202 

Mgt  
355 

Mgt 
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MIS 
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Mkt  
331 

Bus  
458 
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¸ŜǎΣ LǘΩǎ !ǎǎŜǎǎŀōƭŜ ¢ƻƻΗύ  ά!ǎǎŜǎǎƳŜƴǘ ƻŦ {ǘǳŘŜƴǘ [ŜŀǊƴƛƴƎ ƛƴ .ǳǎƛƴŜǎǎ {ŎƘƻƻƭǎΥ .Ŝǎǘ tǊŀŎǘƛŎŜǎ 9ŀŎƘ {ǘŜǇ 
ƻŦ ǘƘŜ ²ŀȅέ !ǎǎŜǎǎƳŜƴǘ ƛƴ ǘƘŜ 5ƛǎŎƛǇƭƛƴŜǎ ±ƻƭǳƳŜ мΣ bƻΦм όнллрύ 9ŘƛǘŜŘ ōȅ           
Kathryn Martell, Montclair State University  
Thomas Calderon, University of Akron 
Association for Institutional Research ς AACSB International 
Tallahassee, FL 
 

 

Rubric 
Criteria Does not meet expectations Meets  

Expectations 
Exceeds  
Expectations 

FLUENCY: 
 The absolute number of non-
repeated (subject to some 
judge interpretation) ideas 
produced in 10 minutes. 

0 = < 5 ideas 1 = 5 ς 10 ideas 2 = > 10 ideas 

FLEXIBILITY: The variety of 
those ideas as being different 
from each other (again, 
subject to judge 
interpretation 

ideas all serve the same basic 
function 

ideas serve 2 or 3 different 
functions 

ideas serve 4 or more 
completely different 
functions 

ORIGINALITY: The novelty of 
each idea, as determined by 
each judge. 
 

ideas are copies of existing 
concepts 

ideas are modifications or 
improvements of existing 
concepts 

ideas are totally new and 
unique 

ELABORATION: The 
articulation of the ideas in 
written description. 
 

the average person cannot 
even imagine the idea 

the average person can easily 
understand the idea 

the average person can 
visualize the idea in their 
ΨƳƛƴŘΩǎ ŜȅŜΩ 
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Learning Goal:  Our students will have an understanding of ethical perspectives and be guided by high 
ethical standards. 

 
Learning Outcome:  Students will demonstrate understanding of ethical issues, stakeholders and 
implications of decisions. 

 
 
 
 
 
 
 
 

 

Assessment Process 
 

5ƛǊŜŎǘ aŜŀǎǳǊŜΥ wǳōǊƛŎ ŀƴŀƭȅǎƛǎ ƻŦ ǎǘǳŘŜƴǘΩǎ ǊŜǎǇƻƴǎŜ  
 
Implemented in the Capstone course is a case assignment that request students to provide response 
that demonstrates understanding of ethical issues, stakeholders and implication of decisions.  This 
learning opportunity ŘƻŜǎ ƴƻǘ ƛƳǇŀŎǘ ǘƘŜ ǎǘǳŘŜƴǘΩǎ ƎǊŀŘŜΦ  Students are provided a case that has been 
described as ethics related and are requested to respond.  This has been implemented each semester 
ǎƛƴŎŜ {ǇǊƛƴƎ ΩлуΦ 
 
Indirect Measure: Exit Survey 
 
Each semester students enrolled in the Capstone Course are requested to complete a survey. This has 
ōŜŜƴ ƛƳǇƭŜƳŜƴǘŜŘ ǎƛƴŎŜ Cŀƭƭ ΩлтΦ wŜƭŜǾŀƴǘ ǉǳŜǎǘƛƻƴǎ ǘƻ ǘƘƛǎ goal include indication of impact of class 
requirements for improving analytical and problem solving skills. 
 
 

Inferences /Actions 
 
The prior semesters indicate that a satisfactory percent of our students meet expectations for 
demonstrating understanding of ethical issues, stakeholders and implications of decisions. However, the 
percentage of students who exceed expectations is not at an acceptable rate. 
 
 The exit surveys for several semesters which is distributed to all students enrolled in the Capstone 
course indicate that about 75% of our students consider their understanding of ethical issues as being 
improved. 

 
The analysis for Fall 2009 has not be completed as of March 1, 2009. The completion of analysis for Fall 
2008 and Spring 2009 will be by the end of the Spring semester.  
 

 Encourage faculty to provide more learning opportunities for ethical discussions. 
Specifically, the Bus 150, Acct 202 and Mkt 331 would be excellent environments for 
enhancing our ethical learning opportunities. 

 
 
 

Courses which faculty indicate as 
having at least a moderate  focus 
on this goal and learning goals 
related to this goal  on this goal 
and learning goals related to this 
goal  

Bus  
150 

Acct 
202 

Bus 
206 

Fin  
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Mgt 
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MIS 
327 

Mkt 
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Dr. Roger Holland joined the Assurance of Learning Committee during Spring 2009. He has been 
requested to review the assessment process for this goal. His experience and knowledge concerning this 
issue is extensive. 

 
Rubric  

 
Criteria Does not meet expectations Meets  

Expectations 
Exceeds  
Expectations 

Student understands the 
responsibility of business in 
society. 

Does not recognize the role of 
business in society 

Student explains the relationship 
of business to society, for 
example, corporate citizenship, 
treatment of employees) 

Student demonstrates an 
understanding of the 
implications of the relationship 
of business and society 

Student understands ethical 
decision making 

Student does not recognize the 
ethical issue 

Student recognizes and explains 
the ethical issue 

Student recognizes ethical issue 
and applies a frame work  for 
assessing the situation 

Students identifies critical 
stakeholders 

Student does not identify most 
of the critical stakeholders 

Student identifies all the critical 
stakeholders 

Student identifies and explains 
the relationship among direct 
and indirect stakeholders 

Students recognize the 
implications of decisions 

Student does not identify the 
consequences of the ethical issue 

Student identifies the 
consequences of the ethical issue 

Student identifies  the 
consequences of the ethical issue 
by explaining the implications to 
all stakeholders 
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Learning Goal:  Our students will have an understanding and appreciation of the global business environment. 
 

Learning Outcome:  Students will demonstrate understanding and application of the global business 
environment. 

 

 

 

 

 

 

 

Assessment Process 
 
Direct Measure: ETS Score 
 
aŀƧƻǊ CƛŜƭŘ ¢Ŝǎǘ ƛƴ .ǳǎƛƴŜǎǎ ƛǎ ƎƛǾŜƴ ŜǾŜǊȅ Cŀƭƭ ŀƴŘ {ǇǊƛƴƎ ǎŜƳŜǎǘŜǊ ǘƻ .¦{ пру ǎǘǳŘŜƴǘǎΦ {ǘǳŘŜƴǘΩǎ Ŧƛƴŀƭ 
grade is influenced by the score. 
Å Test is periodically reviewed; the newest version was released in 2006 
Å ETS scores the tests and provides us with electronic score reports 
Å Each Business MFT costs $26 ($25 each for an order of 100 or more) 

 
5ƛǊŜŎǘ aŜŀǎǳǊŜΥ wǳōǊƛŎ !ƴŀƭȅǎƛǎ ƻŦ ǎǘǳŘŜƴǘΩǎ ǊŜǎǇƻƴǎŜ 
 
The exams in the Capstone course requires students to respond with knowledge and understanding of 
the global environment.  During the Spring 2009 semester a rubric will be used for evaluation for this 
goal.  This additional measurement is in response to the concern that ETS scores may no be evaluating 
the understanding and application of the global business environment. 
 
Indirect Measure: Exit Survey 
Each semester students enrolled in the Capstone Course are requested to complete a survey. This has 
ōŜŜƴ ƛƳǇƭŜƳŜƴǘŜŘ ǎƛƴŎŜ Cŀƭƭ ΩлтΦ welevant questions to this goal include indication of impact of class 
requirements for improving knowledge of the global environment. 
 

Inferences/Actions 
 
Results on the 2004-2007 ETS Major Field Exams. 

  2004 2004 2005 2005 2006 2006 2007* 2007* 

     FMU    National      FMU    National   FMU National   FMU National 

International 
Issues 

42 44.6 43.1 44.3 46.9 44.4 52 54.4 

 
* Assessment Indicators for this test cannot be compared to testing years prior years due to changes in the 
Business test that were introduced in August 2006. 

 
 
 
 
 

Courses which faculty indicate as 
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Results on the 2007-Spring 2009 ETS Major Field Exams. 

 
 
 
 
 
 
 
 

 
 

 
 
 
Exit surveys indicate a consistent low percentage (60% )of the students consider their knowledge of the 
global environment has been improved. 
 
¢ƘŜ ƭƻǿ 9¢{ ǎŎƻǊŜǎ ŀƴŘ ǘƘŜ ǎǘǳŘŜƴǘǎΩ ŀǘǘƛǘǳŘŜǎ ƘŀǾŜ ōŜŜƴ ŀ ŎƻƴŎŜǊƴ ŦƻǊ ǘƘŜ ŦŀŎǳƭǘȅΦ 5ƛǎŎǳǎǎƛƻƴǎ ƻŎŎǳǊǊŜŘ 
among the Marketing and Management concerning a Business International course to replace the 
Management International course and Marketing International course.  The conclusion was that this 
would not provide the specific majors with adequate coverage of relevant material.   
 
Discussion continues with the premise that a required course is not reasonable given the current 
requirements. Faculty are attempting to improve this by: 

 advising students to take the international courses in management, marketing or 
economics as an elective business course. 

 Encouraging students to participate in the International Exchange Program.  (three 
students in Spring 2009 participated and this is highest number ever)   

 
A panel discussion on International Etiquette held during the Spring 2009 provided guest speakers from 
China, India, Mexico, Russia, and the Middle East.  This event was open to all students, faculty, staff, and 
members of the community.  School of Business faculty were involved in the organization of this event 
and encouraged all students to attend.  
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 Add at least one study abroad business course every summer for academic credit.  

 Increase the number students from international exchange universities studying business and 

economics at FMU. 

 Encourage faculty to have executives with international experience interact with students.  
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Learning Goal:  Students will know the core concepts within each business discipline: accounting, 
business economics, finance, management, management information systems, and marketing. 
 

Learning Outcome:  Students will demonstrate application of the core concepts within each 
business discipline: accounting, business economics, finance, management, management 
information systems, and marketing 
 

 
 
 
 
 
 
 
 

Assessment Process 
 
Direct Measurement:  ETS  
 
aŀƧƻǊ CƛŜƭŘ ¢Ŝǎǘ ƛƴ .ǳǎƛƴŜǎǎ ƛǎ ƎƛǾŜƴ ŜǾŜǊȅ Cŀƭƭ ŀƴŘ {ǇǊƛƴƎ ǎŜƳŜǎǘŜǊ ǘƻ .¦{ пру ǎǘǳŘŜƴǘǎΦ {ǘǳŘŜƴǘΩǎ Ŧƛƴŀƭ 
grade is influenced by the score. 
Å Test is periodically reviewed; the newest version was released in 2006 
Å ETS scores the tests and provides us with electronic score reports 
Å Each Business MFT costs $26 ($25 each for an order of 100 or more) 

 
 Results on the 2004-2007 ETS Major Field Exams. 

  2004 2004 2005 2005 2006 2006 2007* 2007* 

     FMU    National      FMU    National   FMU National   FMU National 

Accounting 43.9 44.6 44.2 44.6 45.1 44.4 51 50.7 

Economics 39.9 43.2 41.3 42.8 40.2 42.7 49 48 

Management 57.1 57.6 53.8 57.1 59.1 57.1 53 55.4 

Quantitative 
Business Analysis 54.9 56.7 54.7 56.6 57.5 56.4 42 47 

Finance 34.9 36.6 33.2 36.4 37.3 36.1 56 55.9 

Marketing 49.9 47.3 45.4 46.8 48.5 46.8 55 53.1 

Legal and Social 
Environment 48.6 49.8 45.9 49.8 51.0 49.8 45 46.7 

International 
Issues 

42 44.6 43.1 44.3 46.9 44.4 52 54.4 

 
* Assessment Indicators for this test cannot be compared to testing years prior years due to changes in the 
Business test that were introduced in August 2006. 
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Results on the 2007-2008 ETS Major Field Exams. 

 

 

 
FMU 

Spring 
2007  

 
FMU  
Fall 

2007 

 
 

  FMU 
Spring 
2008 

FMU 
Fall 

2008 

FMU 
Spring  
2009 

National Mean for domestic 
institutions August 2006 ς 

June 2008 

Accounting 51 44 46 49 51 49.8 

Economics 49 42 43 48 47 47.4 

Management 53 43 46 47 50 54.7 

Quantitative 
Business 
Analysis 

42 41 44 43 47 46.2 

Finance 56 43 49 51 55 54.9 

Marketing 55 48 47 49 51 52.0 

Legal and 
Social 
Environment 

45 33 38 45 43 46.1 

Information 
Systems 
 

57 58 53 58 59 58.0 

International 
Issues 

52 43 45 48 49 54.0 

 
Spring 2007 processing date: 1/23/07 

 
FMU mean = 152 with std. dev. = 11 
FMU range:   

 Low: 135 ς 139 (12 students) 

High: 180 ς 184  (1 student) 

 
79% below 160 - 164 

 

Fall 2007  processing date: 10/04/07 

 

FMU mean = 144 with std. dev. = 11 
FMU range:   

 Low: 125 ς 129 (2 students) 

High: 170 ς 174  (1 student) 

 
78% below 150 - 154 

 

 
Spring  2008  processing date: 1/22/08 

 
FMU mean = 145 with std. dev. = 10 
FMU range:   

 Low: 125 ς 129 (2 students) 

High: 170 ς 174  (2 student) 

 
80% below 155 - 159 

 

 
Fall  2008  processing date: 9/10/08 

 
FMU mean: 149 with std. dev. = 13 
FMU range:  

Low: 125 ς 129 (1 student) 

High: 180 ς 184 (1 student) 

 
78% below 155-159 
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 Spring 2009 processing date: 1/27/09 

 
FMU mean: 150 with std. dev. = 13 
 
FMU range:  

Low: 120 ς 124 (1 student) 

High: 180 ς 184 (1 student) 
 
77% below 160 - 164 
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Trend analysis  
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